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Preston Rowe Paterson are actively involved in valuation and September Quarter 2009
consultancy relating to various forms of retail property. These include
strip retail shops, bulky goods retail centres, neighbourhood and
regional shopping centres and theme shopping centres, including
theatres and the like.

About This Report

INSIDE THIS ISSUE:

We also act for national retailers in preparing capital valuations for

acquisition and disposal purposes and also rental valuations for Market Commentary 2
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New South Wales retail property markets including matters such as Super Regional Centres 6
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In addition to carrying out ve}luations and consulting in the retail Sub-Regional Centres 10
sector, we also undertake retail property and asset management on )
behalf of clients. Neighbourhood Centres 12
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Please contact either Greg Preston or Greg Rowe if you have any About Preston Rowe Paterson 16

retail valuation or asset management requirements.

Our asset management services include rental collection and rent
reviews, payment and recovery of outgoings and general property
management.
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Market Commentary

The global economy is resuming
growth with the recovery likely to
continue during 2010 and
economic foreca

sts are being revised higher.
Consumer confidence is
increasing, feelings of job
security are improving combined
with the stimulus effect of interest
rate cuts and the economy
appears to be rebounding.

Economic conditions in Australia

have been stronger and
measures of confidence have
recovered. Australd.
continued to grow in the
September quarter rising by 0.2

per cent and 0.5 per cent over

the year.

The retail market performed
better than expected over the last
12 months due to a combination
of interest rate cuts, stabilising
petrol prices and the government
stimulus packages. September
retail figures showed a slight 0.2
per cent decrease over the
month in retail turnover. Over
the year retail figures increased
by 6 per cent showing signs of a
continued slow recovery. Retail
sales increased in eight out of
the twelve months to September
20009.

The retail investment market is
showing signs of improving as
interest from buyers are rising
and sellers are becoming more
willing to part with major assets.
A historic low cash rate and a
softening in shopping centre
yields has led to a shift in the
market with a growing number of
counter cyclical investors seeking
out opportunities. A number of
private buyers and syndicators
are acquiring quality assets
which have traditionally been
tightly held.
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Retail Indicators

Retail Turnover

The graph on the right shows the
total sales turnover for the retail
sector in NSW over the year to
September 2009. Over the
analysed period the total sales
turnover has trended upwards
decreasing slightly over the third
quarter of 2009.

The retail market performed
better than expected over the last
12 months due to a combination
of interest rate cuts, stabilising
petrol prices and the government
stimulus packages.

Consumer confidence is
increasing, feelings of job
security are improving combined
with the stimulus effect of interest
rate cuts and the economy
appears to be rebounding.

Retail sales increased in eight
out of the twelve months to
September 2009 including a 4.4
per cent rise in December 2008.

Total sales turnover for the retail
sector in NSW increased over
the year to September 2009
rising by a strong 8.8 per cent to
$6,077.9 million. This reflects a
slight decrease of 0.1 per cent
from the previous month of
August 2009.

The second graph on the right
shows the breakdown of the
Retail turnover by industry group.
Much of the turnover in the
Statebds retail
contributed by the Food Retailing
sector and also the Household
Goods sector, which accounts for
39.6 per cent and 17.6 per cent
of the total retail spending.
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NSW Retail Turnover
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Cafes, Restaurants, and
Takeaway Food Senvices
$759.6m

Other Retailing

$531.9m \

Household Goods
$1.024.0m

NSW Retail Turnover by Industry Group

Clothing & Soft Goods
$485.6m

Food
$2.452.5m

Depariment Stores
$490.8m

Source: PRP Research/ABS Catalogue 8501.0 Retail Trade

mar ket i s
All sectors experienced
increases in turnover for the
year. Cafes, restaurants and
takeaway food services emerged
with the highest annual growth in
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sales turnover over the year
outperforming all other retail
sectors with an increase of 23.5
per cent to $777.8 million.



Retail Spending and

Consumer Sentiment

The chart on the right depicts the
Westpac-Melbourne Institute
Consumer Sentiment Index and
retail spending in Australia from
January 2007 to September
20009.

The Westpac-Melbourne Institute
Consumer Index peaked in May
2007 at 123.9 points.

The index rose 5.2 per cent to
119.3 in September 2009 from
109.4 in August 2009. This is its
highest level since July 2007 and
only slightly below levels at the
peak of the boom in 2007.

Consumer confidence has
increased as it became obvious
Australia would avoid technical
definitions of recession and that
the softening labour market has
been far less severe than
anticipated.

Retail spending in Australia
increased over the year to
September 2009 rising by 6.0 per
cent to $19,699 million. Over the
September quarter retail
spending decreased slightly
falling by 0.45 per cent from
$19,789 million recorded in June
20009.

The RBA has kept the cash rate
unchanged over the last quarter
at 3.00 per cent; last decreasing
the rate by 25 basis points in
April 2009.

The RBA left rates unchanged as
the global economy is stabilising
after a sharp contraction in
demand earlier in the year.
Downside risks to the global
outlook have diminished, though
they have not dissipated with
most expecting only modest
growth in the world economy in
2010.
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Motor Vehicle Sales

The graph on the lower right
shows the number of new motor
vehicle sales for New South
Wales from January 2007 to
September 2009.

Over the analysed period, retail
demand for new motor vehicle
sales appeared to experience
marked fluctuations with a
general trend downwards over
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2008 and the beginning of 2009
while increasing slightly over the
second and third quarters of 2009
coinciding with the increase in
consumer sentiment.

New sales for motor vehicles
increased slightly, rising by 2.2
per cent to 24,445 in September
2009; reflecting a 0.8 per cent
rise over the year.



